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 Metropolitan Parks Branding

How to brand Metropolitan Parks

Background

(
Providing urban parks in and around cities is becoming increasingly important. 

(
The world population is gravitating toward cities – in the USA, 80% of the population live in metropolitan areas; in Israel, over 91% (!) live in urban areas.

(
Due to the growth in the physical size of cities, residents must travel further to get “out into the country.”

(
The approach to urban parks has developed since the 19th century. In the past, the emphasis was on small parks, and planning addresses isolated factors such as location, size, form, and uses…

(
Today, urban parks are examined as part of a broader context as a system of parks in an effort to meet 21st century needs and developing demographics.

(
Cities, districts, authorities, and environmental organizations seek diverse ways to create/develop/combine new models for urban parks and green areas. These approaches include conservation areas, green paths/passages, and areas of high value (in terms of ecology, geology, culture…)
(
Increasing importance is being attached to a profound understanding of the affinities between cities and the open spaces in and around them – understanding the factors that create a comprehensive system of “park excellence.”
The Seven Key Factors for Success

(
Defining a vision and mission statement

-
Defining activities, services, and budgets.

-
Citizens should be aware of the different goals of the park and the functions it is intended to meet.

-
An annual activity report is published detailing programs, providing data on the number of visitors and the services supplied, presenting quantifiable indices and budgetary information, etc.

(
Consistent and ongoing planning and community involvement

-
A master plan must be developed detailing the process and methods for securing objectives and outcomes. The plan should be based on such aspects as: Existing resources in the park; needs analysis; analysis of the capacity for implementation; implementation strategy; use of budgets and operating expenses; mechanism for the annual evaluation of the plan.

-
The work plan for the park should be coordinated with municipal plans for neighborhoods, transport, housing, education, health, water, etc., in order to ensure connections and meet residents’ needs.

-
The program should involve the community and create a network of supporters for the park, as well as a supervising mechanism ensuring proper implementation and system management.

(
Stable resources and sources enabling the realization of the objectives and goals of the park on the basis of its profile – size, vegetation, roads/paths, buildings, activities…

(
Access for all – regardless of place of residence, physical ability, age, and financial capacity 
-
Creating services and possibilities for all the residents of the community, with an emphasis on diverse population groups (mothers, children, senior citizens, people with disabilities…) and measuring the distance of residents from the park.

-
Easy access on foot, by bicycle and in vehicles and a high level of mobility within the park, including for people with disabilities.

-
Meeting the needs of financially disadvantaged residents in the park – free entrance, discount on parking, reduced fees for use of facilities and services.

(
User satisfaction

-
A park can be considered excellent when the park and its services are used by the public. Use of the park is the proof that it meets needs.
-
A high level of use of the park increases users’ security.

-
In measuring use it is important to identify and profile the users, in addition to simple numerical data.

-
Monitoring the level of satisfaction among users and non-users on a consistent basis.

(
Personal safety – physical and environmental

-
Ensuring physical safety by means of solid basic infrastructure.

-
Personal safety and crime prevention by means of uniformed employees, staffing of buildings, activities for youth and children, routine maintenance, lighting, and design that have the effect of increasing the flow of visitors and users.
(
External advantages of the park for the city – the advantages the park brings to the city and to users should extend beyond the confines of the park. The park should be a “natural infrastructure” supplying “ecological services” for the benefit of the city as a whole.

-
Cleaner air – trees and vegetation in the park filter out pollution.

-
Reducing the “urban heat island” thanks to the presence of parks.

-
Reducing health costs by providing opportunities for sport and fitness activities.

-
Increasing urban tourism enhancing commerce and raising income from taxes.

-
Increasing commercial activities based on excellent parks.

-
Natural beauty and a refuge from heavy traffic and noise.
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Key Marketing Points
(
The park appeals to diverse population groups, responding to different interests and adapting services and activities accordingly.

(
Educational activities:  educational activities for all target groups in each of the parks, emphasis on educational activities by means of diverse programs relating to nature, the environment, history… provided at 10 staffed centers throughout the parks, and by means of signs and information along paths.

(
Using the park brand to encourage healthy lifestyles.

(
Green and environmental activities in the parks – encouraging and motivating resident action.

(
Motivating volunteering activities by the community – diverse possibilities in parks according to different fields of interest.

(
Each park has its own unique character – forestry, vegetation, history, wildlife… Each of the parks offers diverse leisure and education services throughout the year.

(
Educational activities for all target groups in each of the parks.

(
Emphasis on voluntary activities and contribution – strengthening the bonds and roots between the community and its immediate environment.

(
The park will become an emblem and will form an integral part of local life.
(
The park will be intended for all and will be inviting for all, throughout the year.
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